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SUMMARY
Applied AI builder with a performance marketer’s sense of the business. Managed $75M+ in media investment since 2023
across healthcare, retail, and logistics as channel lead with manager-level ownership. Designs, evaluates, and ships Claude
skills and agents that turn raw call and campaign data into client-ready decisions inside locked-down enterprise tools,
grounded in hands-on Invoca work in regulated healthcare.

EXPERIENCE

Ovative Group | Senior Analyst, Search Engine Marketing, Chicago, IL Jun 2023 - Present

Zero To Secure | Founder, Chicago, IL Jul 2025 - Present

AbbVie | Strategic Initiatives Analyst, North Chicago, IL Mar 2022 - May 2023

EDUCATION
University of Wisconsin-Madison, Madison, WI May 2023
Bachelor of Business Administration, Double Major: Marketing, Risk Management & Insurance

SKILLS

AI & Agents: Claude (Enterprise, Code), Agent Skills, MCP, Evals (Golden Datasets, Rubrics, LLM-as-Judge), Human-in-the-
Loop Design, Prompt & Context Engineering, Workflow Automation
Platforms & Tools: Invoca, Google Ads, Microsoft Advertising, SA360, GA4, Adobe Analytics, Tableau, Shopify, Excel, ClickUp
Client & Leadership: QBRs, Strategic Roadmaps, Stakeholder Communication, Client Enablement, Coaching & Mentorship
Strategy & Analytics: Value-Based Bidding, Attribution, Lead Quality Measurement, Forecasting & Pacing

Operate as channel lead with manager-level ownership across seven healthcare business units under a Fortune 5 payer,
a national retail brand, and a global logistics provider; present weekly to 12+ client stakeholders, run quarterly business
reviews and partner syncs, and led the SEM workstream for a new healthcare provider program through launch.

•

Modernize healthcare programs from raw-volume optimization toward qualified outcomes by designing conversion-
action architecture and Value-Based Bidding around Invoca call-quality and spoken-phrase signals, then translating
the design into revenue-tied KPI hierarchies that non-technical client leadership could act on.

•

Drove a 175% YoY increase in enrollments for a national Medicare insurance marketplace during AEP through broader
qualified reach, campaign restructuring, and rebuilt conversion pathways, with results that earned $5M in incremental
client investment on $30M+ in AEP spend.

•

Built Claude skills that qualify ~1,000 Invoca call records a week, segment them, and tie qualified calls to the paid
campaigns that drove them, then draft near client-ready insights, cutting each run from 45 minutes to 5; built inside a
locked-down enterprise stack with no API access, using MCP connectors and scheduled exports.

•

Built an evaluation layer of golden datasets, grading rubrics, and LLM-as-judge scoring that tests each skill version and
catches errors before client delivery; agents that act keep a human approval step.

•

Built a visual workflow builder that turns flowcharts into reusable Claude skills with stored account context, cutting
skill build time from hours to ~30 minutes; diagnostic agents built on it cut time spent diagnosing performance shifts
by up to 50%.

•

Built automated reporting, pacing, and forecasting systems solo with AI tools, used by 5 analysts across 10 client
accounts and saving 300+ hours per quarter, with built-in data-integrity checks that catch broken tracking and
understated spend before they reach clients.

•

Reversed declining efficiency on a national retail brand, cutting spend 13% YoY while growing revenue 5% and
improving ROAS 20%, then led the account’s migration off SA360 without performance disruption.

•

Coach two analysts on the healthcare accounts, partnered with a junior analyst on his first Claude tool, ran a self-
authored 13-week intern curriculum that earned a return offer, and author the team’s AI trainings.

•

Founded and run a bootstrapped DTC e-commerce brand solo, owning positioning, Shopify development, SEO content,
and go-to-market, with AI agents for organic growth and creator outreach behind a human approval step.

•

Supported the $63B AbbVie-Allergan enterprise integration, resolving cross-functional process bottlenecks and building
reporting tools that gave integration leadership clearer visibility into workstream status and risk.

•
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